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YouTube's model threatens small-screen TV. Advertisement

Mobile broadcast TV subscribers will total 155.6 million MOFETDDICS...
worldwide by the end of 2012, up from 4.4 million in June 2007, More Speakers...

according to Datamonitor's "Opportunities in the Mobile More NE!T.WDF[(]HQ
Broadcast TV Market, 2006-2012" report.
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Note! compound annual growth rate (CAGR)=466. 7%
Source: Datamonitar, "Opportunities in the Mobile Broadcast TV Market,
2006-2012" a5 cited In press release, May 50, 2007
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eMarketer projects that by 2011 there will be significantly more . .
paying mobile video subscribers than mobile TV subscribers Reath ng the

Lifecycle Marketi

worldwide, largely because of the level of 3G penetration.
Specifically, there will be approximately 120 million 3G
subscribers who pay a premium on top of their data
subscriptions for mobile video clips or streams. There will be
nearly 80 million mobile TV subscribers worldwide by 2011.

Chris Khouri of Datamonitor noted, "Consumer education, It's time to start
technological fragmentation and content adaptation will have to .

be addressed first before [mobile TV] mass adoption can take turnlng theory q
place. into action.

"In most cases, consumers need to see it to believe it in order

to see value in subscribing to a mobile broadcast TV service," R&SDOI‘ISYS' I
Mr. Khouri continued. "Strong and innovative marketing

campaigns, such as viral marketing or traveling exhibitions, will
considerably aid in the mass adoption of mobile broadcast TV
services."

The firm estimated the Asia-Pacific region would have the
highest number of mobile subscribers, followed by Europe and
North America.

Mobile Broadcast TV Subscribers in Select Regions
Worldwide, 2012 (millions)

Asia-Pacific T6.3
427

Morth America 35.6

Saurce: Datamenitar, “Opporturities in the Mohile Broadcast TV Markee,
2006-2012" a5 cited In press release, May 50, 2007

QBA45%F wirioeMarketer.com

The Datamonitor report stated that most mobile operators
charge between $8 and $12 per month for a mobile broadcast
TV service. Whether that would sell in the US, where many
viewers are used to free TV broadcasts, is an open question.

eMarketer's revenue projections for worldwide mobile TV
revenue assume that subscribers will be among the top quartile
of mobile customers in terms of income and revenue potential.
With such a strong customer base, revenues will reach nearly
$7.7 billion in 2011.
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Mobile TV and Video Revenues Worldwide, 2006-2011
(millions)

2006 2007 2008 2009 2010 2011

Total paid mobile 59 162 430 81.6 151.0  199.8
TV and video
subscribers

Mobile video revenues $133.0 $531.4 31,34%.3 527121 350243 550353
Mobile TV revenues  $52.7 $2327 37430 81,9572 348935 76733

Total mobile TV $185.8 $763.6 $2,092.4 54,670.2 59,917.8 5127091
and video
revenues

Nate: numbers may not add up to total due o rounding; 36 onfy, mobile
videa defined as videa clips or streams sent point-ta-point between &
content server and an individual handset on & 3G network; mobile TV
defined as videa clips or streams that are sent over a separate broadeast
network fa be picked up by handsets with built-in TV tuners

Source eMarketer, Apnl 2007

DEZT 44 wtnw, eMarketer com

Still, eMarketer Senior Analyst John du Pre Gauntt warns that
mobile TV marketers should be aware of mobile video as a
competitor for viewers' interest.

"Mobile TV providers on the technology and business sides need
to be aware that video capture and upload on the phone is far
more popular than watching television on a very small screen,"
Mr. Gauntt says.

Will mobile broadcasts breathe new life into television? Read the
eMarketer Mobile TV and Video: Big Dreams for the Smallest
Screen report to find out.
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